Yo Soy Jorge W. Bush by Bakdal, Kristian Nedergaard et al.
  
 
 
 
YO SOY JORGE W. 
BUSH 
 
THE INTERNATIONAL SOCIAL SCIENCE BASIC STUDIES  
ROSKILDE UNIVERSITY HOUSE 21.1 
2ND SEMESTER SPRING 2007 
 
 
 
 
GROUP 10  
KRISTIAN NEDERGAARD BAKDAL 
ANNE-KATHRINE BRORSEN 
KAMILLA EKSTRØM 
SOFIE REX IVERSEN 
SUPERVISOR: MICHAEL STRANGE  
 
 
 
 1
Table of Contents: 
PART I        3 
Chapter 1: Introduction      4 
 Subject       4 
 Problem Area       4 
 Research Questions      5 
 Design and Operationalisation of the Project   6 
 Limitations       7 
Chapter 2: Methods       9 
 General Methodology      9 
 Empirical Choice      9 
 Empirical Criticism      10 
Dimensional Coverage     11 
PART II        12 
Chapter 3: Hispanics, a unified population?    13 
 Origins of Hispanic Americans    13 
 Hispanic issues      14 
 Hispanic segregation in US society    15 
 The Hispanic scare      16 
 Preliminary Conclusion     18 
Chapter 4: Analysing Hispanic voting behaviour   19 
 Do Hispanics vote as a voting bloc?    19 
 Hispanic party identification     20 
 Preliminary conclusion      25 
Chapter 5: George W. Bush, the compassionate conservative 26 
 The road to the Presidency     26 
 The Republican Hispanic History    27 
 Compassionate Conservatism     28 
 Preliminary conclusion     30 
Chapter 6: Bush’s Campaign      31 
 Campaign strategy      31 
 Model of Voter behaviour     31 
 Television advertising     33 
 Analysis of Bush and the Latino Spirit   35 
 2
 Preliminary conclusion     37 
PART III        39 
Chapter 7: Theory       40 
 Choice and use of theories     40 
 Critic of theories      43 
Chapter 8: Conclusion      45 
 Perspectives       44 
Bibliography        48 
Appendix A        51 
Appendix B        52
 3
PART I 
 4
Chapter 1: Introduction 
 
Subject 
George W. Bush became President of the United States of America in 2000 in a 
historically close election. In 2004 his victory was far more secure. In the intervening 
(2000 to 2004) years George W. Bush had managed to persuade a significant number 
of Hispanic voters to support him instead of backing the Democratic Party as they 
almost by tradition have done. During the Republican Party’s national convention in 
2004 President George W. Bush released a video in which he stated that: 
“We all know that the Latino-vote could be the deciding factor in this presidential election” (George 
W. Bush in Segal 2004:53).  
Between 2000 and 2004 George W. Bush increased his support from the Hispanic 
population by 7.8 percentage points. In the same period of time the Republicans only 
received an increase in party affiliation of 1.6 percentage points (Kenski and Tisinger 
2006).  
 
Problem Area 
The Hispanics in the United States of America have often been referred to as a voting 
bloc that supports the Democrats. However when the media talks of Cuban Americans 
they are mostly referred to as Republicans. The opposite is the case for Puerto Ricans 
who are labelled as Democrats mostly. The Hispanics are the fastest growing 
population group in the United States of America. From 2002 to 2004 it rose from 
12.8 percent to 14.3 percent of the total US population and they are now the largest 
minority group in the United States of America (Suro et al 2004). Hispanic 
immigrants are continuously entering the country, between the 2000 and 2004 
elections the Hispanic population rose by 5.7 million people, which is half of the 
entire US population growth in this four-year period (Suro et al 2004). Statistics 
predict that by 2050 the Hispanics will constitute 25 percent of the total US 
population (Bureau of the Census 1996:13). Naturally the votes of such a large 
population group can have a great influence on the outcome of a presidential election.  
This influence will continue to become even greater when the last 30 percent of 
Hispanics reach voting age. This report will aim to define what Hispanic interests are 
and what reasons exists for considering the Hispanics a unified group.  
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This report will attempt to illuminate George W. Bush’s relationship with the 
Hispanic population. In doing this the report will identify what George W. Bush has 
done to endear himself with the Hispanics. Since the Republican Party only gained a 
marginal increase in Hispanic party affiliation in the 2004 election compared to 
George W. Bush’s large gains in Hispanic votes, this report will investigate the 
relationship between George W. Bush as a candidate and the Republican Party in 
terms of the difference in the party and the candidate’s relationship with the Hispanic 
population group.  
 
In looking at the different variables which can affect the voting behaviour this report 
will ultimately analyse President George W. Bush’s campaigning aimed at Hispanics. 
This reports general goal is to investigate how President George W. Bush managed to 
reach and appeal to a wide range of the complex and widely diverse Hispanic 
population group and secure the 7.8 percentage points gain in Hispanic votes.  
 
In the 2004 U.S. Presidential elections there was a large media focus on the Hispanic 
voters. What are the characteristics of the Hispanic population? Traditionally these 
voters have been considered a Democratic Party ‘voting bloc’. What has did the 
Republican President George W. Bush do in order to increase his support from this 
population group? 
 
Research questions  
• What constitutes the Hispanic population and can they be considered a voting 
bloc? 
• In which ways do the Hispanics differ from the general American population? 
• How has Hispanic party identification changed between the 2000 and 2004 
elections? 
• What is George W. Bush’s relation with the Hispanic population and how 
does it differ from the Republican Party’s as a whole? 
• How did George W. Bush present himself and his politics in his television 
advertisements to attract Hispanic voter support? 
 
 
 6
Design and Operationalisation of the Project 
This section explains the procedure of research throughout the project, the order of 
the chapters in relation to the procedure of investigation and the connection between 
the chapters. The project report consists of three major parts. 
 
1. (Chapter 1-2): Introduction, methodological and theoretical approach to the 
project. 
2. (Chapter 3-6): Empirical findings, analyses and investigation of problem 
formulation. 
3. (Chapter 7-8): Theory, conclusion and perspectives. 
 
 
Chapter 1: This chapter introduces the project and presents the problem field and 
problem formulation. In addition it also sets out the limitations of the project report. 
 
Chapter 2: The methodology of the project is presented to give the reader a clear 
picture of the process of the project and the procedure of the research. Further more it 
will be explained which theories are used in the project, on which basis the theories 
were chosen and how they are used in the project report. 
 
Chapter 3: This chapter describes the origins of the Hispanic American and 
composition of the population. What issues are unique for the Hispanic voter and 
what makes them different from the general population of the United States is also 
pursued in this chapter. Lastly the grounds for the anti-Hispanic sentiments in US 
society are assessed. 
 
Chapter 4: This chapter presents what changes actually occurred in the ballots cast by 
the Hispanics for the Republican candidate (George W. Bush) and the Democratic 
candidate (Gore/Kerry) respectively between the 2000 and 2004 elections. Further we 
look at how party affiliation changed in the same time-span. Explanation of these 
changes will be sought using the party identification theory and the rational choice 
theory in connection with the social circumstances of the Hispanics.  
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Chapter 5: This chapter deals with George W. Bush’s political career with regards to 
the Hispanics in his pursuit of the Presidency. Likewise the Republicans track-record 
with the Hispanic population is also examined. Explanations for George W. Bush’s 
popularity are sought in this political variant of conservatism.    
 
Chapter 6: This chapter breaks down George W. Bush’s campaign to win the 
Hispanics into three parts. First the general campaign strategy is examined using a 
market segmentation model from business life is adapted to political campaigns. The 
second part is an assessment of what messages George W. Bush used in his 
advertisements broadcast in the television medium up to the election in 2000. The last 
part contains an analysis of George W. Bush’s television spot called Bush and the 
Latino Spirit. 
 
Chapter 7: The final conclusion of the project report following up on each chapter’s 
preliminary conclusions and summaries. Additionally, the project will be put into 
perspective and discuss what new problems have surfaced during investigation of the 
problem area, but have not been pursued in the project.  
 
Limitations  
Throughout this project we have limited ourselves so that the report would focus on 
the problem area alone, and not take off in many different directions. In doing so we 
are aware that there are many relevant things that will not be covered in the report, 
among are the following:  
 
A limitation that is apparent throughout the project is the choice to focus on the 
Republicans and disregard the Democrats through out most of the project. This is a 
conscious choice as we only wished to view the actions of the winner and not create a 
comparative report. Another limitation is that some of the empirical data does not 
divide the Hispanics into subgroups and due to this it has not be possible to analyse 
all the data by subgroups. Additionally it should be noted that the Hispanic population 
contains many subgroups, but we have chosen to focus on the three largest subgroups 
only. At first we chose to look only at the 2000 and 2004 elections. This was done, 
because we wanted to look at the strategy George W. Bush and his campaign staff 
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used to gain the Hispanic votes. This means, that we have not looked closely into the 
history between the Republican Party and the Hispanics. We have included a short 
section on it but do not go into great depth with it. Another limitation is our decision 
to only look at the campaign run by George W. Bush. This means that we are able to 
see what George W. Bush and his campaign staffs have done to attract the Hispanic 
votes, but we are not able to show how the Democrats (Al Gore and John Kerry) 
failed in doing the same. When looking at the Hispanic voting pattern we again limit 
ourselves, because we look at it from a federal point of view and not from a state 
point of view, which originally was our intention. However since we were not able to 
locate the needed surveys to do such an investigation, we thought it best to 
concentrate on the federal level. Our last limitation to be mentioned here is our focus 
on the television spots. By only looking at them, we exclude ourselves for the reasons 
that can be explained by the media cover, presidential debates and other campaign 
mediums. The reason for the focus on the television spots are the increasing number 
of them, the huge amount of money spend on them and the studies showing, that they 
actual have an effect on the voters decision on whom to support.    
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Chapter 2: Methods 
 
General Methodology  
The project’s starting point has been inductive, anchoring the project in the changes in 
Hispanic voter support after a four-year Presidential period and then attempting to 
find the causal explanations for the shifts in support encountered. Epistemologically 
the project has been interpretative, the report has attempted to understand why people 
of Hispanic heritage in the United States vote for George W. Bush. Ontologically the 
report takes a constructivism position as the term ‘Hispanic’ can be debated in regards 
to who belongs in the group. The term is in itself constructed and used in connection 
to people of mixed race and there is no clear-cut definition of when a person is black, 
white, Native American or Hispanic. 
 
The initial phase of the project started out with a common interest in democracy in the 
United States and in particularly with regards to the election of a president. The 
project was to focus on spin and interest groups, however this proved to be a very 
wide field to study and we decided to limit it. So instead of choosing an arbitrary 
amount of interest groups and investigating how they influenced the election we 
turned the project up upside down and settled on one interest group (in our case a 
population group) and how the incumbent influenced them to vote for him in his re-
election bid. 
 
Theories of the middle range are used throughout the project. We have chosen to use 
middle range theories rather then grand theories since they provide in depth insight 
into the Hispanic population group that the grand theories cannot provide us with.  
 
Empirical Choice 
To make an analysis of the change in voter preference between the 2000 and 2004 
elections, this report had to be partly based in the results of the exit polls. Several 
different set of exit polls exist with various results. This report will use The National 
Annenberg Election Survey as the quantities basis of the project as presented in 
Kenski and Tisinger 2006. This is primarily because The Annenberg Public Policy 
Center of the University of Pennsylvania conducted the survey and it is considered to 
be the largest academic polling survey done on the elections.  
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PEW Hispanic Center surveys were used to illuminate the various attitudes of 
Hispanic population. PEW was used as they have an extensive database of surveys on 
Hispanic topics. Another reason is that journal articles and newspaper articles often 
cite PEW. 
 
Several articles from journals were also use in this report. By using journal articles 
from the larger political science journals we have sought to eliminate biased material 
by letting the editors do the work for us. In doing so we have placed our trust in the 
ability of the editors of American Journal of Political Science and PS: Political 
Science and Politics. 
 
Of published works used in this report, there are not many. However most of what has 
been written in recent times has been based on the earlier works of Roberto de la 
Garza and Louis DeSipio and therefore as they have edited a book on Hispanics in the 
2000 elections, it seemed obvious to see what the two of the largest scientist on the 
subject of Hispanic Social Science had to say. 
 
Empirical Criticism 
In this section the report discusses the credibility of the empirical material used in the 
report. As mentioned in Empirical Choice much of the material used is from 
academic journals or academic institutes affiliated to recognised universities. 
Therefore the authors of this report have chosen to trust that the editors and directors 
of these journals and institutes live up to the standards of good academia. It does 
however quickly become apparent that the authors of most of the journal articles are 
themselves of Hispanic origin, so there is a risk of them being to some degree biased. 
 
In using exit polls there is always the risk that people do not report what they actually 
voted or misunderstood some of the questions. Furthermore the actual amount of 
Hispanic votes George W. Bush received has been widely discussed with results 
ranging form 31 percent to 44 percent (NCLR 2004) and the final result will probably 
never be known. 
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Internet sources have also been used in this report and by doing so the report can be 
subject to the usual rant against Internet source credibility. However this report has 
attempted to use Internet sites from primarily renown institutes and news media. 
 
Dimensional coverage 
This project can be seen as a political science and sociological investigation of the 
problem formulation, as the research takes the approach of both fields, as well as 
theories from within both fields are used. This project deals with voting behaviour 
from a political science point of view as well as from a sociological view. The 
theoretical approach to analysing voting behaviour using the party identification 
theory, the Rational choice theory, the sociological theory and the dominant ideology 
theory can be seen as a theoretical political science approach to analysing voting 
behaviour. As each of the general approaches to voting behaviour, within each of 
these theories is investigated, the analysis looks into the sociological background of 
each theory of voting behaviour. The sociological theory of voting behaviour is 
obviously a sociological approach to voting behaviour, but the division and concept of 
seeing voting behaviour from these four theoretical views is a political science 
approach. The project deals with political science research of the conservative 
ideology, as the theory behind conservatism is dealt with and the relationship between 
the party the candidate and the conservative ideology is investigated.  
 
The analysis of George W. Bush’s campaign aimed at Hispanics can also be seen as 
consisting of both political science and sociology. The political science, dominant 
ideology theory constitutes the background for viewing the medias and campaigning 
as influential on voter behaviour. The investigation of the George W. Bush campaign 
strategy on the other hand looks into the sociological affects that the campaign 
strategy and messages has on voters. A sociological theory of voting behaviour from a 
presidential marketing point of view is used to analyse the George W.Bush’s 
campaign and television advertisements aimed at Hispanics.  
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Chapter 3: Hispanics, a unified population? 
Both politicians and the Hispanic organizations refer to the Hispanic population in the 
US as a unified group. Before being able to investigate how George W. Bush 
managed to appeal to so many Hispanics in the 2004 Presidential election, this 
chapter will prove that the Hispanics are not actually a unified segment but merely 
one constructed for political reasons. Since rhetoric with regards to Hispanics has 
often alluded to them being an external force encroaching on the United States 
(Olneck 2005), it seems prudent to explain the origins of the major Hispanic groups to 
establish whether or not they are indeed an immigrant group.  Proceeding on to an 
investigation of what separates Hispanics from the overall American population. 
Lastly this chapter will investigate if the accusations in the anti-Hispanic movement 
hold any truth. 
 
Origins of Hispanic Americans 
The population of the United States is a mixture of people from different heritages. 
Unlike the “old world” states the population is not homogeneous, and even the groups 
that are defined by the US census bureau are not themselves homogeneous. People 
were until the early seventies, and to some degree still are, categorized according to 
races i.e. black, white, Eskimo, Native American or Asian. Hispanics on the other 
hand can be any race but are determined by ethnic origin so that people of Mexican, 
Puerto Rican, Cuban, Central American, or South American heritage are labelled as 
Hispanic (US Census Bureau 2004). It is worth noting that the majority of all 
Hispanics are of Mexican origin (58.5%) followed by Puerto Ricans (9.6%) and 
Cubans (3.5%) (US Census Bureau 2001). Any changes in the Mexican American 
population will therefore influence the general Hispanic population greatly. The 
Mexican American population is composed of two different groups, but is often 
stereotyped as one immigrant group, which is to some extent true. Of the foreign-born 
population in the United States in 1997, 28 percent were from Mexico. Making the 
7,017,000 foreign born Mexican Americans the largest immigrant group in the United 
States (US Census Bureau 2000c). Other Mexicans Americans are however 
Americans due to the annexation of Texas, New Mexico and California in the 18th 
century (Encyclopædia Britannica 2007). Not surprisingly the majority of Hispanics 
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reside in or close to the areas that were once Mexican1. Insofar they can therefore not 
be considered immigrants. Puerto Ricans became US citizens in 1917 when President 
Woodrow Wilson signed the Jones Act (Library of Congress 2007) and are therefore 
not immigrants.  Cuban Americans are immigrants by definition since the United 
States did not grant citizenship to Cubans when Cuba was under American 
occupation. For these reason it is hardly accurate to consider Hispanics in general as 
an immigrant group, since many Hispanics are not naturalized Americans.  
 
Hispanic issues 
A general feature for a voting 
bloc is that such a bloc will have 
a tendency to vote alike on 
certain issues (C-span 2007). In 
the case of this report the 
concern is the Hispanic 
population and where they place 
their vote for president. Do they 
indeed share common opinions 
on the importance of certain 
issues? A survey regarding 
which issues were of the most 
importance to Hispanics reveals which issues 
can be considered to be Hispanic issues. The following ranking of issues display the 
answer given and the percentage of Hispanics that find each issue as carrying the 
most importance when casting their ballot for president (Pew & Kaiser 2004). 
Hispanics rank education as the singular most important issue in electing a president. 
Other than that there is no significant difference from the general populations ranking 
of issues. As the vice president of the Kaiser Family Foundation Mollyann Brodie 
states: 
“The issues that Latino voters care about mirror those of 
concern for all registered voters, with the economy and health 
                                                
1 See appendix B for a map of Hispanic population density 
1. Education 54% 
2. The economy and jobs 51% 
3. Health care and Medicare 51% 
4. US campaign against terrorism 45% 
5. The war in Iraq 40% 
6. Crime 40% 
7. Social Security 39% 
8. Moral Values 36% 
9. Taxes 33% 
10. The federal budget deficit 30% 
11. Immigration 30% 
Hispanic priorities (PEW & Kaiser 2004)  
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care high on their lists. Education is the one area that Latinos 
are even more likely than other voters to deem critical to their 
vote this fall.” (Pew 2004b) 
To further understand why the Hispanics are isolated from the general population it is 
necessary to investigate how Hispanics are different from the other groups in US 
society. 
Hispanic segregation in US society 
There are several different factors that create division between the Hispanic 
population group in the US and the Anglos2. One of the main factors is segregation in 
the education system. Hispanics are contentiously the lowest educated population 
group in the US, they have the highest high school drop out rate and the lowest 
college enrolment rate (Martinez-Ebers et al 2000). A consequence of this is few good 
job opportunities. Giving the Hispanics little chance of upward social mobility 
(Martinez-Ebers et al 2000). The realisation of the educational problems within the 
Hispanic population group is very likely the reason why Hispanics put slightly more 
importance on the issue of education when placing their vote for president. Surveys 
conducted in 1996 and 1997 shows that 75 percent of all Hispanics attend schools 
where a majority of the students are Hispanic or African Americans. More than 35 
percent attended schools where 90-100 percent of all students where Hispanic or 
African Americans. Furthermore the schools that contain a majority of Hispanics and 
African Americans have less funds to put into the education as they are economically 
worse off that the average American school. In general Hispanics are attending 
schools that are both racially, economically and ethnically segregated (Martinez-
Ebers et al. 2000). Studies suggest that on top of the extensive segregation, Hispanic 
students are subject to institutional racism and ethnic/cultural biases in the school 
system. Research of Hispanic presence in materials used in schools shows that they 
are often left out or displayed in a stereotypical biased fashion (Carasquillo in 
Martinez-Ebers et al. 2000). Other studies reveal that Hispanics are more likely to be 
assigned to special education classes and to be steered towards or assigned to 
                                                
2 The term Anglos refers to Caucasian/ White Americans, in other texts the term White Anglo-Saxon 
Protestant (WASP) is used. But since faith is irrelevant for most of this report the report will use the 
term Anglo.  
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vocational areas. General cultural biases exist in many aspects of the education 
system, such as in the curriculum and ability evaluations (Grossman; Meir and 
Stewart in Martinez-Ebers et al. 2000). Yet another study shows that Hispanics have a 
higher risk of being assigned to repeating a grade level than Anglo students do (US 
Department of Education in Martinez-Ebers et al. 2000). 
The Hispanic scare  
The Hispanics are the fastest growing population group in the US and made up 14.3 
percent of the total US population in 2004. For this reason a general fear among the 
US population has arisen that the Hispanics do not have the values that the Americans 
see as central to the entire political system such as Patriotism (De La Garza in 
Martinez-Ebers et al. 2000) and economic self reliance (Romano V. in Martinez-
Ebers et al. 2000). The fear of the lacking Hispanic assimilation and concern that 
Hispanics values will be incorporated into American politics exists in the general 
population today. It is expressed by acknowledged social scientists such as Samuel P. 
Huntington. Politicians such as former Senator Alan Simpson and former Colorado 
governor Richard Lamm have expressed similar views (Fuchs in Martinez-Ebers et al. 
2000).   
“The persistent inflow of Hispanic immigrants threatens to divide the United 
States into two people, two cultures, two languages. Unlike past immigrant 
groups Mexicans and other Latinos have not assimilated into mainstream US 
culture forming instead their own linguistic enclaves- from Los Angeles to 
Miami- and rejecting the Anglo protestant values that build the American 
dream. The United States ignores this challenge at its perils”  
(Huntington 2004).  
This statement captures the essence of the fear of Hispanic influence that exists 
in the US. A survey conducted by National Opinion Research Centre in 1990 
measured the Americans evaluation of different immigrant population groups, in 
terms of six different American values among these patriotism and welfare. 
Americans rated Hispanics last or next to last on all six values (Smith in Garza 
et al. 1996). Within politics anti immigrant positions have often been important 
issues and used by especially many Republican politicians to gain votes from 
Anglo Conservatives (Mabut 2005). Huntington’s fear of Hispanics being 
unable to adopt American values might fit nicely into political speeches, 
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however it is rejected by other researcher that have found that the Mexican 
Americans are a much more heterogeneous and complex group. According to 
Garza the adoption of American values i.e. patriotism and self-reliance then it is 
more a question of acculturation than ethnicity that determines support of these 
values. The higher level of acculturation the higher support of American values, 
so in fact the most acculturated Mexican-Americans are more supportive of 
American values than Anglos are. When also filtering for citizenship the 
Mexican American, at all levels of acculturation, are more supportive of 
American values than Anglos (Garza et al 1996:346). The second argument why 
Hispanics threaten the American national identity is that supposedly they cling 
to the Spanish as their preferred language. While it may be true that first 
generation immigrants speak their own original language, the children of these 
immigrants seem prefer to speak English among themselves. According to the 
Children of Immigrants Longitudinal Sample as many as 70 percent of High 
School seniors prefer to speak English, even among seniors in bilingual schools 
this is the prevailing sentiment (Olneck 2005). While it may seem as the 
Hispanics are resisting assimilation on the ground of continuing to speak 
Spanish, this is only the case of first generation immigrants and even so the 
majority of immigrants support the idea that learning English should be 
mandatory (Olneck 2005). 
 
Hispanics are now being conceived as a threat as they are starting to become 
organized in labour unions and social advocacy groups. This is not a new 
phenomenon, ever since the American-Mexican war, there have been Hispanic social 
movements (in this case American Mexican). In the annexed areas of southern United 
States these movements focused on becoming part of Mexico again. Most of the 
movements today focus on civil rights and try to ensure that Hispanics have the same 
opportunity to advance in society as their Anglo counterparts have (Marquez & 
Jennings 2005). In some way they are doing the same thing as the civil right 
movements did for the African Americans in the fifties and sixties. The main 
difference being of course that the Hispanics by law are not discriminated against, as 
the African Americans were earlier. The larger of these groups, such as Council de la 
Raza, claim to represent the Hispanics in general since their affiliates are community-
based organisations of various Hispanic backgrounds (NCLR 2007).  
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Preliminary Conclusion 
While Hispanics are often portrayed as outsiders coming to the United States, the vast 
majority of Hispanics are actually just as ‘American’ as any Anglo.  The majority of 
the Hispanics reside in areas that were previously part of Mexico.  Just like the 
Anglos the Hispanics come from a variety of cultural backgrounds. While the 
Hispanics have a slightly different prioritisation of issues, the issues correspond to the 
issues that the general American public consider important when electing a president. 
While the Hispanics do not appear to have any common denominator, besides their 
ethnicity, they do however choose to rally around that one common thing. Hence they 
form organisations to promote and protect the right of people with a Hispanic ethnic 
heritage. Since Hispanics are treated differently in the school system, it is only natural 
that they group together with others that are victims of a biased educational system. 
This association to others of their own ethnicity has a good chance of continuing if 
they experience injustice due to their ethnicity in adulthood. Today social advocacy 
groups and civil right groups fight to promote the rights of Hispanic people. The non-
Hispanics on the other hand, are also grouping together and nor surprisingly anti-
Hispanic sentiments colours the debate. Furthermore giving Hispanics even more 
reason to join together. The reasons given for viewing the Hispanics as a threat to the 
United States seem groundless as this population group shares the same concerns with 
regards to issues in society and hold the same value dear as the Anglos deem 
important.  
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Chapter 4: Analysing Hispanic voting behaviour 
Having established that the Hispanics are not a coherent group, this report will look at 
how the Hispanic vote changed between 2000 and 2004, and if these changes were 
consistent throughout the major sub groups. In order to analyse how George W. Bush 
managed to achieve such a large gain in Hispanic votes in the 2004 election, one 
needs to look at voter behaviour theories. This report will use the party identification 
theory in conjunction with the rational choice theory to explain why the Hispanics 
have started to move towards the Republicans. In the course of this the actual voting 
patterns will also be presented.  
 
Do Hispanics vote as a voting bloc? 
When investigating the partisan identification of the Hispanic subgroups it becomes 
apparent that they differ greatly on their political views. In general one can say that 
Mexican Americans and Puerto Ricans are primarily Democrats whereas the Cubans 
are Republicans. Between 2000 and 2004 this has not changed although Democratic 
partisanship dropped strongly (between 6.5 -7.1 percentage points) among the 
Mexican American and Cuban American subgroups. In the Puerto Rican subgroup 
Democratic partisanship actually rose by 2 percentage points. From these large drops 
one could expect large rises in Republican partisanship, this is however not the case. 
For the complete coverage of changes in partisanship please see table 1.1 in appendix 
A. While the Republican has gained support, the Hispanic community is still 
predominantly Democratic  (43.9 %). 
 
With regards to voting in presidential elections in the same time span the situation is a 
bit different. While the Republicans as a party gained only slightly more support 
between the two elections, George W. Bush as a person had significantly more 
support from the Hispanic population in 2004 compared to 2000. George W. Bush’s 
increased support was not, as one could expect defectors from the Democrats but 
rather defectors from independent candidates (such as Nader and Buchanan) and votes 
from 2000’s non-voters. In general the Hispanics increased their support for both 
Kerry and George W. Bush, President Bush was simply able to capture more previous 
non-voters and defectors from independents than Kerry was. Within the Hispanic 
subgroups, Kerry did lose support from two major groups namely the Cuban 
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Americans and Puerto Ricans. While Kerry did gain support in the Mexican American 
subgroup it was relatively little compared to the increase in support George W. Bush 
got from this subgroup. For complete coverage on voter preference changes please see 
Table 2 in Appendix A. While George W. Bush did gain much support from the 
Hispanic community between the two elections, the majority of Hispanics still voted 
for Kerry (53.7 %) (Kenski & Tisinger 2006). 
 
So now that we have established that while George W. Bush gained support form the 
Hispanic community, his party did not fare as well as he did. George W. Bush is 
considered a conservative rather than a liberal, so if it is not the Republican Party as 
such that appeals to the Hispanics, then the reason for George W. Bush’s support 
could possibly be expected to be found in the ideology of the Hispanics. This is 
however not the case - between 2000 and 2004 less Hispanics described themselves as 
being conservative (-5.3 percentage points) or very conservative (-1.6 percentage 
points). Yet again we see evidence that Hispanics are not a homogeneous group and 
that the subgroups have changed their ideologies in different directions. For full 
coverage of changes in ideology please see Table 3 in appendix A. 
 
Hispanic party identification   
One variable that has to be taken into account when investigating the ballots cast by a 
population group in an election, is the possibility of some votes being cast by people 
who identify with a specific party, and therefore are not strongly influenced by 
specific issues or the campaigns run by the candidates. The party identification theory 
is based on people’s long-term identification and loyalty with a specific political party 
as the decisive factor in a populations voting pattern. This theory places early family 
influences as the basis of a person’s life-long identification, loyalty to a certain 
ideology and an associated specific political party (Heywood 2002:242). Party 
identification can be seen as the single most determining factor in voting behaviour. 
Party identification can be categorized into strong party identification and weak party 
identification (Uhlaner & Garcia 1998). Several other factors can influence voting 
behaviour in a presidential election. Voters who do not identify with a specific party 
are obviously the most influenced by other factors as specific issues and campaigns. 
Voters that have weak party identification are less likely to be influenced by other 
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factors, and voters who strongly identify with a political party are not very likely to 
change their vote on account of campaigns and other influences in an election.    
 
In a survey conducted in 2004, 45 percent of Hispanics in the US said that they 
considered themselves to be Democrats, 20 percent said they considered themselves 
to be Republicans, 21 percent claimed to be independent, 8 percent considered 
themselves to be something else and 5 percent did not know their party affiliation 
(Pew Hispanic centre 2004). These numbers of party affiliation however are not 
equivalent to life-long party identification among Hispanics they merely display 
which party the participating Hispanics were leaning towards at the time the survey 
was being conducted. A large percentage of these voters might be categorised as weak 
party identification voters. Life-long party identification, in general, is decreasing and 
the party identification theory applies to fewer and fewer voters at each election, as 
the focus also shifts from the party to the candidate (Benoit et al. 2000).   
 
Strong party identification is widely seen as often being a result of parental influences 
(Jennings & Niemi; Cassel in Uhlaner & Garcia 1998), or even family tradition that 
goes back several generations. In this perspective Hispanics who are immigrants or 
who’s parents were immigrants are less likely to strongly identify with a political 
party, and can therefore be seen as possibly being more open to other variables 
(Uhlaner & Garcia 1998).   
 
In researching the reasons behind President George W. Bush’s historically large gains 
with Hispanic votes from the 2000 election to the 2004 election, it is found that the 
votes gained are most likely not obtained from voters with strong party identification. 
More likely the gains are from voters with weak party identification or voters that do 
not have any party identification all together. Numbers show that from 2000 to 2004 
the Republicans gained 1.6 percent in Hispanic party identification (Kenski & 
Tissinger 2006 ) compared to President George W. Bush’s historically high 7.8 
percent gains in Hispanic votes in the 2004 election, this again indicates the shift in 
focus from the party to the candidate.                     
 
While the strong voters may not be moved easily, the movement of the weak voters 
can be explained using the rational choice theory, which deals with partisanship as a 
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present party preference, based on current issues. Candidates represent voter’s 
immediate interests during an election (Uhlaner & Garcia 1998). Theories suggest 
that current and more personal influences, as issues and candidates, can take part in 
affecting voter’s partisan preference (Jackson; Page & Jones in Uhlaner & Garcia 
1998). The voters base their choice of information on current issues, candidates and 
personal political experience. Earlier partisan preference and socialisation as parental 
influence can help reduce the amount of information a person evaluates, as the voters 
start out with biases for and against the parties (Fiorina in Uhlaner & Garcia 1998). In 
this manner, earlier partisan preferences play a role in the voters choice but it is 
changeable and not as determining for the voters choice as in the case of strong party 
identification. This explains why Hispanics with weak partisanship might have voted 
for George W. Bush while still feeling Democratic. According to the rational choice 
theory Hispanic could have been to George W. Bush as a person while rejecting the 
Republican Party. 
 
As stated in the previous chapter, the Republicans have previously expressed hostility 
towards Hispanics and some Republicans have even used anti-Hispanic issues in their 
campaign. As stated before the focus of the Republican Party’s immigrant and 
Hispanic politics, which statements has traditionally been to gain support from Anglo 
conservatives, by representing antagonism towards Hispanics (Marbut 2005). The 
majority of the Hispanics (mainly Mexican Americans and Puerto Ricans) have 
traditionally voted Democratic, the probability is that Hispanics in the US have a 
starting point of biases towards the Republicans. But as the rational choice theory 
presents the influence of current issues and candidates it raises an opportunity for 
president George W. Bush, as a candidate, to overcome these biases by representing a 
new line in Republican attitude towards Hispanics, and thereby gaining Hispanic 
votes.  
 
With time as the party identification theory points out these votes for George W. Bush 
may lead to a positive experience with the party for voters and in turn change the 
Democratic voter to a Republican. The longer the Republicans maintain a converted 
Democrat the more starch a republican he will become (Fiorina in Uhlaner & Garcia 
1998).  
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In making a rational decision of which party to believe best meets ones interests, 
voters need to have enough political experience, education and information to 
evaluate the parties or candidates. Voters can be receive information on parties can be 
received from different places and do not have to be dependant on biased campaign 
messages produced by candidates. Education as such is an important source of 
political information (Uhlaner & Garcia 1998). As many Hispanics in the United 
States are immigrants their US political experience are not coherent with their age, 
and they might have less political experience and be less capable make a critical 
decision and therefore be more influenced by the campaign messages than their US-
born counterparts.   
 
Being poorly educated, having a lesser access to information and a shorter political 
experience Hispanics are at a disadvantages in making a rational choice with regards 
to party and presidential election compared to the general population (Martinez-Ebers 
et al. 2000). The ability to understand English can be seen as an important factor in 
attaining information to base your political preference although the majority of 
Hispanics in the US are bilingual or English speaking, there is still a share of 
Hispanics in the US that will be held back in the process of attaining political 
information do to linguistic barriers (Uhlaner & Garcia 1998).   
 
As the rational choice model points out, personal political experience, experience with 
the parties plays a large role in ones political preference. Voters experience can be 
seen as affected by their sociological attachments as for instance, Hispanics will have 
different personal political experiences than the Anglo population. Undoubtedly many 
Hispanics will have experiences of discrimination and radicalisation, which the 
Anglos in the US have not experienced (Schmidt et al 2000)   
 
The sociological model connects factors of social and economic status of the social 
groups a person is part of, as a key link in voting patterns. Meaning that gender, race, 
ethnicity, religion and class are part in determining a population groups voting 
pattern. This model has the unity of social groups as the focus of political 
associations. Historically this model has been most prevalent in the sense of unified 
voting patterns of the social classes (Heywood 2002). 
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As people are part of several different social groupings and therefore are part of 
several different group identities, the social and political society in a person 
surroundings is part in determining which of these social group identities is the most 
dominating in ones self-image, and through which perspective a person experiences 
politics and chooses political preferences. A voter can be Hispanic, woman, middle 
class, catholic, Mexican and so on at the same time, in determining how dominant the 
social group identity of being Hispanic is in the political preference of this population 
group in the US, one will have to look at the importance that the surrounding society 
puts into this social group identity (Schmidt et al 2000). 
 
As explained in the chapter titled “The US Hispanics a unified population group?” 
Hispanics in the US have for decades experienced segregation and radicalisation. This 
problem is still prevalent in US society and has as a counter reaction strengthened the 
Hispanic group identity. The development of the anti-Hispanic movement in the 
general population and in politics has through fear created unity among the Hispanics, 
making their ethnic origin the most prevalent in their social identity, and therefore an 
important factor in their political preferences. (Schmidt et al 2000). 
    
The Dominant-ideology model of voting patterns goes beyond the interests and 
influences of voter’s self-interests and social attachment, this theory also includes 
influences from politicians and the mass media. This theory claims that beyond 
personal and group interests votes are influenced by the way politics are presented to 
them, through medias or for instance campaign messages (Heywood 2002). In this 
model voters are not autonomous or resistant to influence medias and politicians’ 
attempts to affect voting behaviour.  
 
As the Rational-choice model and the Sociological model points out the effects of 
personal interests and the interests of a social group as determining for voters political 
preference, the Dominant-ideology model points out that what voters perceive as 
being their personal group interests and the perception of how these interest are best 
achieved is affected by, or even manipulated by the general medias, the educational 
system, or most obviously politicians and political campaigns (Heywood 2002). 
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The influences and power of the medias and political campaigning on voting patterns 
today can very much be seen, in relation to the decline in strong party identification 
and the increased focus on the candidates (Benoit et al. 2000). As the Rational choice 
model points out that voting, political party affiliation and preference is changeable 
and effected by current issues and candidates, and not solely determined by 
socialisation and parental influences (Fiorina in Uhlaner & Garcia 1998), political 
campaigns can be seen as having a great influence on voters as they put in a vast 
effort to segmentation of the voters and presenting the current issues and candidates to 
match the interests of the voting segments, and there by presenting them selves as the 
preferable choice for the personal or group interests of the voters. (Benoit et al. 2000).  
 
Preliminary conclusion 
The Hispanics voted quite differently among the various subgroups and can therefore 
not be considered a voting bloc, as they do not vote for overwhelmingly for same 
candidate in presidential elections. George W. Bush did gain support in all groups, but 
he did so for being himself rather than a republican. The use of the theories on voter 
behaviour did not reveal why the Hispanics voted for George W. Bush, but rather that 
if the Republican Party capitalises on George W. Bush’s popularity they can turn 
weak Democratic and moderate voters into Republican voters. It is therefore 
necessary to find out what the reason for George W. Bush’s popularity is. 
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Chapter 5: George W. Bush, the compassionate conservative 
A political career rarely starts with a presidential candidacy, and George W. Bush’s 
career is no exception to this. This report will limit itself to a period of time, which 
includes George W. Bush’s governorship up to his presidency. This is done to 
establish that George W. Bush has been working to create his Hispanic image prior to 
the 2000 election campaign. It was also during his Texan governorship that he started 
deviating from the traditional Republican approach to the Hispanic population. When 
stating this it is also important to point out that the Republicans are not complete 
strangers to the Hispanics and we will therefore also briefly touch upon Ronald 
Regan’s success with the Hispanics. This report has argued George W. Bush’s 
compassionate conservatism attracted the weak Hispanic Democrat voters and 
therefore a breakdown of this variant of conservatism is needed. 
 
The road to the Presidency 
In the early nineties, while George W. Bush was Governor of Texas, he started to 
reach out to the Hispanic population. 32 percent (U.S. Census 2001a) of the Texan 
population are Hispanics and therefore it was only sensible for George W. Bush to try 
and reach out to them when running for re-election as Governor. While it may just 
have been a tactical move in state politics, this report regards it as the first step in the 
Hispanic campaign that would eventually secure him the White House. In 1994 
George W. Bush proclaimed that he was totally against the antagonistic Californian 
proposition 187 section 6 and 7 for his state (Marbut 2005). The former concerns the 
Exclusion of Illegal Aliens from Publicly Funded Health Care and the latter Exclusion 
of Illegal Aliens from Public Elementary and Secondary Schools. Throughout his 
governorship George W. Bush slowly gained more and more recognition and trust 
from the Hispanic community. Most likely some of this was gained by his frequent 
speeches in Spanish, his endeavour of developing relations to Mexican American 
officials (Marbut 2005) and in general emphasizing his openness, respect and 
acceptance towards the Hispanic community. All the efforts formed a synthesis when 
George W. Bush was elected president of the United States of America in 2000. 
While George W. Bush’s efforts as Governor may have given him the support of the 
Texan Hispanic community for his presidential bid, it was a well run campaign that 
spread the message to the nationwide Hispanic population. Senior campaign staff, 
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Lionel Sosa, Frank Guerra and Lance Tarrence, constructed a proposition on a 
Hispanic outreach strategy. The mentioned campaign staff proposed a five step 
course of action leading to victory with Hispanic voters (Marbut 2005). First that 
George W. Bush as a candidate and his presidential campaign were forthcoming and 
responsive to Hispanics. Second that the very issues used in the campaign were 
relevant to the Hispanic community. Thirdly due to historical antagonism it was 
important to recognise exceptional spending on a Hispanic outreach program. Fourth 
this outreach needed to emphasise George W. Bush as an individual candidate not as 
George W. Bush a Republican nominee. Last but surely not least it was vital to be 
attentive in following through this campaign rhetoric so to emphasise that it was not 
just a political scheme. Sosa, Guerra and Tarrance stress that this it was not something 
that could be done over night. Patience was a necessity but the reward would be 
winning the majority of the Hispanic votes (Marbut 2005). Marbut considers it to be 
crucial for Republican Party to attract the Hispanics living in the battleground states 
(Marbut 2005). If George W. Bush succeeded in converting a number of traditional 
democratic Hispanic votes in these states the outcome of this swing might be victory 
in the ever-important battleground states. George W. Bush won the presidential 
election in November 2000 but it was a historically close run and Florida ended up 
with being the deciding factor. The state of Florida is defined as being one of the 
more important battleground states in the presidential run. Keeping the Republican 
Parties goal in mind one could come to believe that the strategy (and success) of 
appealing to the Hispanic voting segment might just have been the decisive factor in 
George W. Bush’s victory in 2000. 
 
The Republican Hispanic history 
Since the late nineties the Republican Party began its attempts to win the Hispanic 
votes, it seems that they had realised the great potential in securing Hispanic votes. 
Therefore campaigns and such were made to target the Hispanic population. The goal 
was to get them to realise that the values they believed in were cornerstones of the 
Republican philosophy. “Latinos and Republicans “know each other” and are not far 
apart ideologically and politically” (Garza & Cortina 2007:203). For many years the 
Hispanics have been considered Democrats by default, the Democratic Party on the 
other hand has been taking the Hispanic vote for granted. In the late nineties Governor 
George W. Bush began campaigning directly to the Hispanic population as “Political 
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observers and strategists are increasingly convinced that winning over Hispanic 
voters is an essential part of capturing the White House” (Kenski & Tisinger 
2006:191). Some pundits discuss that the conservative values are closely rooted in 
religion, strong work ethic and traditional family values (Lovato 2007). For two 
decades the Republicans have tended not to give Hispanic voters any particular 
attention and when given it was usually in a negative context this changed during the 
2000 presidential elections. Having said this George W. Bush is not the first to make 
use of a strategy that directly pursue the Hispanic population, the achievements of 
Ronald Reagan during the 1980 presidential campaign gave him 37 percent (Marbut 
2005:74; Bonilla 2001) support of the Hispanic voters, “Reagan was more successful 
than any previous Republican presidential candidate in attracting Hispanic voters 
and was especially successful in attracting Cuban Latinos” (Marbut 2005:65). 
 
So when governor George W. Bush and his political advisors embarked on their 
project to win the moderate and conservative Hispanic voters, they were trying to 
regain and exceed the success of Reagan and not trying to win over a group that was 
totally new to the Republican Party. With the increasing Hispanic population growth 
Robert G. Marbut JR, in his contribution to the book Muted Voices, also stresses the 
rising proportion of registered voters and the geographic concentration of this group 
(Marbut 2005) which among other things made the conditions favourable for the 
Republicans as the potential votes were concentrated to a limited geographic area. A 
number of pundits regard the capturing of the Hispanics as crucial. If the Republican 
Party remained on the sideline and let the Democratic Party win the Hispanic voters 
without a fight then the Republicans could have “…become the political party out of 
power.” (Marbut 2005:80). And if they wanted to stay competitive they cannot afford 
to lose market share as stated by political consultant Stuart Spencer (Marbut 2005). 
As Reagan’s campaign manager during the 1980 presidential election Spencer is one 
of the central characters behind Reagan’s famous quote“ The Latinos are Republicans 
they just don’t know it yet.” (Lovato 2007). Lionel Sosa3 elaborates on this by stating 
that Hispanic should feel comfortable and at home with the Republican Party as they 
                                                
3 Lionel Sosa, who is a chief executive for a grassroots online think tank called Mexicans and 
Americans Thinking Together. Most importantly he is known for being an expert in Hispanic 
consumers, voter behaviour, education and achievements. He has been a Hispanic media consultant for 
six presidential Candidates since 1980 where two of them were with Bush at the 2000 and 2004 
elections. 
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represent self-reliance, hard work, support to small companies, family values and 
antiabortion. Therefore it is a natural constituency as “Hispanic values line up with 
the values of middle America”(Marbut 2005:62-63).  
 
Compassionate Conservatism 
 
“"Is compassion beneath us? Is mercy below us? Should our party be led by someone 
who boasts of a hard heart?" Bush said in a draft of his speech delivered to reporters… 
“I am proud to be a compassionate conservative. I welcome the label. And on this 
ground, I'll take my stand.”” 
Governor George W. Bush (Associated Press, 1999) 
 
As shown earlier many of Hispanic origin has previously been voting for Democrats, 
yet they do not describe themselves as conservative or Republican even when they 
vote for a Republican candidate. As the report has previously suggested, this might be 
due to George W. Bush’s often marketing himself as a compassionate conservative 
candidate rather than a Republican candidate. Therefore this report will briefly go 
through what trademarks characterise compassionate conservatism in order to identify 
them in George W. Bush’s campaign advertisement. 
 
When announcing his presidential candidacy in 2000, George W. Bush for the first 
time applied the label compassionate conservatism to himself. It is a philosophy that 
is somewhat softer than conservatism and has inspiration from the neo-conservative 
and conservative schools. Compassionate conservatism cares about the poor 
meanwhile rejecting the welfare state. They expect participation and action from the 
needy. A compassionate conservative government will give support in a way so that it 
will stimulate and fortify self-governance. As it is said in the fact sheet of 
compassionate conservatism on the White House web page “We are using an active 
government to promote self-government” (The White House, 2002A). In a speech in 
San Jose, California in 2002 President George W. Bush talks about how he believes 
that the sincerest way of compassion is by helping and encouraging so that individuals 
can help themselves build life on their own. "It is compassionate to actively help our 
fellow citizens in need. It is conservative to insist on responsibility and on results.” 
(The White House, 2002b). Insofar George W. Bush promotes another way of 
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thinking conservative, which historically stands in direct opposition to liberalism, 
socialism and nationalism (Heywood 2002). Compassionate conservatism claims to 
move away from the thought of a paternalistic government to trusting the citizen to 
govern themselves, while at the same time maintaining a strong state apparatus to be 
able to intervene in case people do not comply with the freedoms given to them. The 
traditional conservative ideology sees humans as limited, dependent, corrupt and 
thirsty for power. In the conservative view individuals are the cause of disorder 
therefore a strong state is a necessity. Traditional conservatives view humans with 
general pessimism; compassionate conservatives view human nature with optimism. 
Generally with their philosophy compassionate conservatism moves closer to the 
centre of the American political spectre, adopting more liberalistic views, which have 
traditionally been property of the Democrats. This report considers compassionate 
conservatism to be a merge of neo-liberalism and neo-conservatism due to the fact of 
individual responsibility and self-help (Heywood 2002). Compassionate conservatism 
also embraces the traditional values held in so high regard by neo-conservatives such 
as family, religion and the nation (Heywood 2002). It is however not implied by the 
report that compassionate conservative is half neo-conservatism and half neo-
liberalism, but rather mixes elements of neo-liberalism into neo-conservatism. 
 
Preliminary conclusion 
George W. Bush has long fostered a positive relationship with the Hispanic 
population of his home state, he has successfully expanded this relationship to include 
the broad Hispanic population in the United States. By protecting the right of 
Hispanic American, both illegally and legal residents, he has gathered goodwill in the 
Hispanic community. Applying compassionate conservatism instead of traditional 
conservatism George W. Bush has managed appeal to the values and issues that 
concern Hispanics while avoiding the negative image that the Republican politicians 
usually have with Hispanics. With the compassionate conservatism George W. Bush 
has found a way to make Hispanics believe that they have a chance at pursuing the 
American Dream. By focusing on the battleground states in the south he has 
effectively been able to persuade the states with sufficient concentrations of Hispanics 
to swing his way. 
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Chapter 6: Bush’s Campaign 
This chapter will take a closer look at the elements of Bush’s presidential campaigns 
in 2000 and 2004 that were focused on the Hispanic part of the population. The 
chapter is divided into two parts: The strategy made to attract Hispanic votes, and the 
television ads created for the Hispanics. 
The section Campaign strategy gives an analysis of what element the campaign 
administration has chosen to use to appeal to the Hispanic voters.  
The section Television advertising focus on the general use of political television 
spots in George W. Bush’s 2000 and 2004 campaigns and gives an analyse of one of 
the television spots from the 2004 campaign.  
 
Campaign strategy  
A candidates ability to understand and accommodates his voters wishes can be the 
determining factor during an election. That is one of the reasons it has become 
popular to segment the voting population. When mapping out a part of the population 
it gets easier to understand and meet their expectations (Newman, 1994). Breaking 
down a market into segments of consumers has been used for many years in the 
commercial marketplace. In recent decades marketing strategies have been more and 
more used in the American presidential campaigns, one of the most used strategies is 
market segmentation analyses or in this case population segmentation analyses. 
Dividing the population into segments makes it easier to focus the campaign message 
and get it to heard. It is an efficient way to determent the voters need, and thereby 
target the campaign towards them and hopefully influence their decision. 
 
Model of Voter behaviour 
After breaking the voters down to segments, they should react to one or more of the 
five below mentioned dimensions. This again will help determine the strategy and 
campaigns needed to appeal to a particularly segment in a positive and successful 
way.       
  
1) “Functional value”: The benefit the voter expects to get from the candidate 
when he/she takes office.  
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2) “Social value”: The candidate is stereotyped in order to make a strong 
connection between the candidate and the selected segment.   
3) “Emotional value”: The candidate is given a personal image, to make an 
emotional connection with the voters. This means that the focus is on the 
candidate him/her self and not on politics.  
4) “Conditional value”: The voter’s behaviour is conditional on events taking 
place in the candidate’s personal life, in the country or in the world. It is being 
often used to “prove” that one candidate is better then the other.   
5) “Epistemic value”: This plays on the voters desire to see someone with new 
ideas enter the White House. The new candidate is surrounded with curiosity 
and has novelty. (Newman, 1994) 
 
Looking at the five different dimensions in relation to the Bush campaign it is 
possible to get an insight to the thoughts that lies behind the different dimensions that 
the campaign are using or the way they are not being used. 
 
The Republicans are not known for fighting for the Hispanic rights and especially not 
among the Hispanic. Even though George W. Bush, from his governor years, is 
known for paying attention to the Hispanic’s circumstances in society the relationship 
between the Republican Party and the Hispanics are not good and the Hispanics do 
not believe in the Republican Party’s promises. This is way the campaign, has not 
focused on the benefits that the Hispanics would gain if they elected Bush for 
president. This applies for both the 2000 and 2004.  
 
When it comes to the social values and the stereotype George W. Bush are given it is 
clear to see, that it plays an important roll in the campaign in general and in particular 
towards the Hispanics. Bush is both in the 2000 and 2004 campaign been 
characterized as a strong leader. In 2000 as the strong leader that can make changes 
on the domestically political side. In 2004 he was the strong leader that could protect 
the country from terrorists and win the war against them.    
 
Bush is in the campaigns towards the Hispanics being portrayed as a worm family 
man. He talks in many of his campaigns about values such as family and religion. In 
2000 he called himself for a compassionated conservative for the first time. The 
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image crated with help from his new found ideology appeals to the Hispanics in a way 
never seen before. Bush had the same image in both the 2000 and 2004 elections. 
 
Looking at the time period for the two elections this report has not been able to 
document any actions in George W. Bush’s life, the U.S or the world. The only thing 
that can have had a clear influence was the Iraq-war. But since the majority of the 
Hispanics are against the war, the only roll it has played in the campaigns was the 
lack of focus on it.  
 
In 2000 the campaign behind George W. Bush did use the fact that Bush was the 
challenger to their advantages. This can among other things bee seen in the television 
spots where Bush calls for changes in 48 per cent ( Kaid, 2002) of the time. Naturally 
Bush was not able to use the news value in his candidacy in 2004.   
 
Television advertising  
Advertising during the American presidential campaign is far from a new thing. It has 
been used for mere then five decades. But the use of political spot advertising was of 
a totally new level in 2000 and it increased in 2004. Especially the television ads 
target at the Hispanic population became more used in the campaign behind Bush 
then ever before. There are no doubts that the television ads have had an enormous 
influence on the outcome of the two elections. One of the reasons for this is the huge 
amount of money that was spent on televisions spot. In 2004 the amount rose to 
$8,729,000 in total (John Hopskins ????)4. Another reason is that researches have 
shown that the television spots do have an effect on the voter’s choice. (Kaid, 2002) 
 
The numbers used in this section of chapter 7 is all from 2000. This is because we 
have not been able to obtained survey made after the 2004 election. But we have 
observed that it is the same verbal, non-verbal and productions techniques that have 
been used in the television spots.  
 
                                                
4 HUSK at infører I bibliography: John Hopskins, year unknown, 
http://advanced.jhu.edu/academic/government/hvp/Total%202004%20Spanish-
Language%20TV%20Ad%20Spending%20by%20Market%20and%20Campaign.pdf 
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According to Kaid three elements plays a central roll in analysing political television 
spots: The verbal, non verbal and production techniques (Kaid, 2002). The verbal 
contents of the television spot relates to what is being said. If the content is positive or 
negative, or if the focus are on politics or on the candidates image. The non-verbal 
relates to the settings of the television spot, the candidates body language, choice of 
clothes and so on. The production technique relates to the use of special effects, 
camera angles etc. (Kaid, 2002)  
 
During the 2000 presidential election both George W. Bush and Al Gore used 
television spots to promote themselves or advocate against the opponent candidate. 
There was a big difference between the ways the two candidates chose to make their 
television sports. This section will take a closer look on the television spots made by 
George W. Bush or his support, and try to determine what factors were essential for 
the spots and helped them to become a success. The general review of the television 
spots will be based on the same factors that also will be used later in this report to 
analyse an isolated spot: the verbal, the non verbal and the production style. The focus 
is on Bush and his television spots, for the opponent numbers in Gores television spot 
please see footnotes.   
 
On the verbal level George W. Bush spots focused on a positive message in 63 per 
cents for the television spots5, Bush is the first president candidate to have a 2:1 
positive/negative ration since Ronald Regan. Bush and Gore both focused on issues in 
the dominated number of television spots, more precisely 63 per cent6 in the Bush 
campaigns. Bush also used 17 per cents of his spots to attach Gore on a personal 
level7. The three most mentioned issues were education 46 per cent, 
Medicare/SS/Elderly 35 per cent, and the economy, deficit and children all appeared 
13 per cents of the time.8 In 48 per cent of the television spots Bush was also calling 
for changes.  
 
On the non-verbal level there were changes from previous elections. The candidate 
spoke directly to the voters in a much larger extent then earlier. In 26 per cent of the 
                                                
5 Gore: 38 per cent  
6Gore: 84 per cent  
7 Gore: 5 per cents  
8 Gore: Medicare/SS/Elderly 37 per cent, economy 32 per cent and environment 28 per cent 
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television spots Bush was the main speaker9. In several of the television spots Bush 
spoke directly into the camera and established eye contact with the viewer, this 
happened 26 per cent of the time10. Bush smiled 48 per cent of the campaigns11. Bush 
was also the main speaker in many of the spots made on Spanish. There were no 
significant different in the formality/informality of the settings used in the television 
spots.  
 
When looking at the production style Bush was shot in close-up or tight shots 41 per 
cent of the time12. This created a warmer and more intimate atmosphere between 
Bush and the viewer. Both Bush and Gore used technological distortions designs to 
create a misleading impression of the other candidate. Bush did this in 83 per cent of 
his television spots13.    
 
Analyse of Bush and the Latino Spirit  
Bush begins this advertisement with emphasising the history and the importance of 
the Hispanic people he furthermore (in some sense) seem to apologize or at least he 
acknowledge the struggles and discrimination the Hispanic people have been put 
through throughout history. This goes well hand-in-hand with what this report has 
previously talked about, the significance of showing compassion and understanding 
towards the Hispanic population, as the Republican party has a history of being 
antagonistic towards immigrants/minorities. Bush accentuate faith in God, patriotism, 
work ethic and personal responsibility a few of his core values. “It has to do with 
values, strong conservative values…these values are my values. I live by them and I 
lead by them” (Segal, 2004:52). The latter is, as the report has pointed out earlier, a 
very important point for Bush´ platform compassionate conservatism. 
 
Next are short interviews/comments with Rosario Marin (Immigrant US Treasurer), a 
young woman and a young man whom all three expresses their satisfaction with 
Bush’s clear focus an apparent path and agenda. As written by Lynch it has been an 
                                                
9 Gore: 16 per cent  
10 Gore: 6 per cent 
11 Gore: 16 per cent  
12 Gore: 24 per cent  
13 Gore: 92 per cent  
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essential point for the Republicans to develop a coherent and narrative agenda, so that 
confusion was to be avoided (Lynch, 2005).  
 
Subsequently Bush talks about the high, and still increasing, number of Hispanics in 
leading positions of society, especially in his own administration. Truly the number of 
Hispanics in his administration is record high (want a number???). And as Bush 
articulate it there will be more whom will continuously “…influence every part of 
American life.” and he offers his help and hopes that “…they’ll be Republican.” (Segal 
2004:53) Bush then utter his, and Americas, dependency and gratefulness for Latinos 
in uniform, doing their part in the fight on terror. Marin then later says “…we Latinos 
represent the essence of America. You know, he recognized that.” (Segal 2004:53).  
 
Looking at the non-verbal part of the television spot the first thing that is worth 
nothing, is that George W. Bush is the main speaker. As stated earlier in this report 
Bush was the main speaker in 26 per cent of the television spots. Studies have shown, 
that this has a positive influence on the voter’s decision on whom to support. A study 
shows that Bush gets the most positive reactions from the viewer in the televisions 
spots where he is the main speaker. (Kaid, 2002: 191)    
 
Another important element of the television spot is that when George W. Bush is in 
the picture in the end of the spot he looks directly into the camera and makes eye 
contact with the viewer, he talks directly to the people watching. This crates a close 
and confidential relationship between the voter and the candidate.   
 
The settings of the spot, is when Bush is in the picture either in the nature or with a 
living room in the background. They do not use the With House instead they make 
Bush appear as one of the people. He is dressed professional but still relaxed, this 
make him appear open and nice.  
 
The other people interviewed in the spots are all set in surroundings that looks like an 
office, they are all dressed professional and talks directly to the people like George 
W. Bush. Turning to the production style used this spot do to a great extent use 
pictures sliding by in slow motion. The pictures used to symbolise the past is also in 
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brown and grey nuances.  When speaking to the camera George W. Bush is shot 
straight on and in close-up. This combined with him smiling when speaking crates an 
intimate felling between him and the viewer. 
 
When the three factors (verbal, non-verbal and production style) are combined and 
used in a television spot as in this case. It crates an atmosphere between George W. 
Bush and the voter that favour Bush. He appears as the honest and close leader who is 
able to relate to the voters everyday life. The campaign staffs behind the television 
spots has had the ability to appeal to the voter on a highly successful level, and the 
television spots plays with no doubt a big roll in the increased voters among the 
Hispanic population.   
 
Preliminary conclusion   
Bush launched his first Spanish speaking radio and television campaign in 1999. The 
early start of the Spanish langue television spots clearly shows that gaining the 
Hispanic’s support was one of the overall campaign goals. By using Spanish ads in 
both the primary and general election Bush also signalled, that he was serious when it 
came to the Hispanic voters.    
 
Looking at the increase in Hispanic votes that Bush had in both 2000 and 2004 the 
campaign effort and thoughts behind can hardly be considered anything but a success. 
They did not only manage to gain voters in the 2000 elections, but also to maintain 
them and gain even more voters in the 2004 elections.  
 
By singling out the Hispanic segment, playing on the elements in Bush’s life that the 
Hispanics would relate to, avoiding old and negative association with the Republican 
Party. Starting a Spanish language television advertising campaign bigger then ever 
seen before the campaign staff behind Bush manage to create a communication form 
that spread the message so broad around the Hispanic population, that as many people 
as possible got the message.  
 
Even though the Hispanics cannot be considered a voting block, the staff behind 
George W. Bush still succeeds in getting a report with that part of the population. By 
starting their campaign early, using a huge amount on money on it, and always 
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address the Hispanics in a positive tone, underline their importance for society and 
right to be a part of it they created the impression, that Bush and the Republicans 
would be the right choice for them.  
 
These actions made the campaign a success for Bush’s campaign staff. If the 
Republican Party continues to focus intensely on the Hispanic segment then the 
Republicans will continue gaining support (provided of course that the Democrats do 
not start paying more attention to Hispanics) from the Hispanics. In time this would 
make Republicans the natural choice for them.  
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PART III 
 40
Chapter 7: Theory 
  
Choice and use of theories 
As explained in general methodology the project takes a staring point in empirical 
findings; throughout the project theories of sociology and political science are used in 
analysing the empirical findings and in support of the arguments made based on the 
empirical findings. This section provides the reader with an understanding of the 
choice and relevance of the theories used in relation to the problem formulation. The 
general context and meaning of the theories are being explained as they are used and 
applied to the empirical material in the respective chapters, this is done as it will be 
the most convenient to the reader’s understanding of the procedure and line of 
argumentation in the report.   
 
In investigating the Problem formulation, the main theoretical perspective is within 
the field of voter behaviour, what constitutes the background of voter’s political 
preferences.  The theories that are used throughout the project are all within this area. 
In investigating voter behaviour there are four main political science theories, each of 
these represents an approach as to what constitutes the background of voting 
behaviour.  
 
In analysing Hispanic voting behaviour each of these theories is used as a background 
for investigating the different possibilities of Hispanic motivation to vote for Bush. As 
so the following theories of voting behaviour are investigated an applied to the 
projects empirical findings on the Hispanic population group. The theory of party 
identification, the theory of voting as a rational choice, the theory of voting being 
determined by sociological influences (referred to as the sociological model) and the 
dominant ideology theory which take into account the role of the medias as influential 
on voter behaviour. Further more an analysis of George W. Bush campaign messages 
aimed at Hispanics is conducted using a campaign strategy theory of voter behaviour 
from a presidential marketing point of view. As well as a model of a strategic out 
reach to the Hispanic population made by Lionel Sosa and Lance Terrance. 
 
As party identification can traditionally be seen as one of the most important 
determinants for voting behaviour, a project of the voting behaviour of a specific 
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population group, cannot be conducted without taking this factor into consideration. 
The theory is used along with a report from the Centre of the Study of Democracy, 
University of California the report is titled “foundations of Latino party identification: 
Learning ethnicity and demographic factors among Mexicans, Puerto Ricans, Cubans 
and Anglos in the united states”. This report investigates Hispanic party identification 
and how the Hispanic differs from the Anglos in terms different sociological factors, 
such as parental influences and which can be seen as important in relation to party 
identification.  
 
By applying the political science theory of party identification to the sociological and 
statistical findings in this report, the theory is used to conclude on how Hispanic party 
identification differs from the Anglo population and how determining Party 
identification is to the voting pattern of the Hispanic population. 
 
The theory of voting as a rational choice is another important theoretical approach to 
voting behaviour. This theory is used I somewhat the same manner as the Party 
identification theory. The theory places importance on voting as a rational choice that 
is a result of a conscious evaluation of the parties, candidates and issues, based on 
political knowledge and personal experience.  
 
The report conducted by “the centre of the study of Democracy” as well as the 
previous chapter in this report “Hispanics, a unified population?” provides findings 
on Hispanic access to information and knowledge and the differences in Hispanic 
political experiences and Anglos political experiences. As the rational choice theory 
is applied to these findings, the first sub-conclusions is drawn on how the concept of 
unity among Hispanics affect their voting behaviour, and how what influences 
Hispanic voting patterns differ from influences on the voting pattern of the general 
population. 
 
The sociological theory of voting behaviour goes further into how the unity of the 
Hispanics, and how the Hispanic populations social experiences explained in the 
chapter titled Hispanics, a unified population? affect their voting behaviour. The 
Sociological theory of voting behaviour has an emphasis on the importance of group 
identity to voting behaviour as so the theory is applied to the findings in the chapter 
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Hispanics, a unified population?, and a conclusion is drawn on how much 
importance, ethnic group identity has on the voting pattern of the Hispanic population 
group in the US. 
 
The fourth political science theory that is used to investigate the voting pattern of the 
Hispanic population group is the dominant ideology theory. As this theory focus on 
the role of the medias and the medias affect on both the interests of the individual and 
the interests of a social group, this theory provides the link between, the importance 
of ethnic group identity in voting patterns and politician’s efforts to gain voters 
through campaign messages in the medias. The theory is held in relation to the 
conclusion drawn on Hispanic voting patterns through the other theories of voting 
pattern, and this leads to the investigation of the Bush administrations attempt to 
reach Hispanic voters. 
 
The general tactics behind segmentation is explained in the beginning of the Chapter 
titled “Bush’s Campaign” one might refer to this as the theory behind segmentation. 
As the research throughout the project pointed toward the importance of the medias 
role in relation to the Bush’s gained Hispanic votes, or one might say that the research 
conducted points to the dominant ideology model being of especially high importance 
in relation to Bush’s gain in Hispanic votes, research of Bush’s campaign aimed at 
Hispanics is necessary in investigating the problem formulation.  
 
The sociological model of voter behaviour from a political marketing point of view is 
used in research of the marketing tactics that went into George W. Bush’s presidential 
campaigns. This theory is applied to the analyses which deals with the campaign 
messages sent out by the Bush campaign staff during his 2000 Presidential campaign. 
Further more the theory is used to analyse the 2004 campaign, as the project deals 
with the importance and influence of television advertisement on voters, the 
sociological theory of voting behaviour from a marketing point of view is used to 
analyse three television advertisements aimed at the Hispanic voting segments sent 
out by the Bush administration. In analysing the campaign strategies of the Bush 
administration and the tactics behind the segmentation of the Hispanics and the 
campaign messages aimed at Hispanics, this sociological theory of voting behaviour 
from a marketing point of view takes part in concluding on how Bush gained such a 
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large percent of Hispanic votes, and how appealing to the Hispanics as a unified 
population group helped him to do so. 
 
Critic of theories:      
Each of the theories used in the investigation of Hispanic voting behaviour, possess 
certain weaknesses. These weaknesses will be stressed in this section, as the 
awareness of these weaknesses in using the theory, will strengthen the validity of the 
conducted analyses of Hispanic voting behaviour. 
 
The party identification theory of voting behaviour can be seen as declining in 
validity as party identification is decreasing. Furthermore party identification has 
developed since the theory was first created and in modern politics, party 
identification vary from being very weak to the some voters who still have strong 
identification for one party. The theory does not take into account the multiple 
dimensions of modern party identification and views party identification as a life long 
relationship.  
 
The weakness of the rational choice theory, is that as it views the voter as a rational 
individual which evaluate the parties, issues and candidates based on own personal 
interests, the theory doesn’t take into account the influences of the individuals 
surroundings and broader social attachments. As such the voter is taken out of 
context. 
 
The sociological theory of voting behaviour on the other hand, can be seen as 
ignoring the personal interests of the individual as it focus on voting as an evaluation 
of social group interests. Further more the sociological theory of seen in voting 
behaviour was originally created and seen in relation to the existence of social classes, 
and voting behaviour as associated with the group interest of voters’ social class. 
However ever it is possible to use the theory of sociological influences on voting 
behaviour, when analyses different kinds of social groupings, as in this context where 
the theory is used in connection with an ethnic social group.  
 
Furthermore some will argue that empirical evidence points towards a decline in 
sociological influences on voting behaviour. However this statement can also be seen 
 44
in relation to modern societies class realignments. As the report uses the theory in 
relation to an ethnic social group, the importance of ethnic group identity within this 
particular group, will be dealt with and investigated in relation to the use of the 
sociological theory of voting behaviour. 
 
As the dominant-ideology theory views voting behaviour as a result of media 
influences, the weakness of this theory can be seen as being that the theory does not 
take the consciousness of the voters into consideration, as the theory does not view 
voters as autonomous individuals but instead takes a starting point in votes shaped by 
a process of ideological manipulation by education, other institutions and primarily by 
the mass media. 
 
The theory of voting behaviour seen from a marketing point of view which is used in 
analysing Bush’s campaign can in relation to the dominant ideology theory be seen as 
sharing some of the same weaknesses. This theory is of cause to be seen from a 
marketing point of view and the theory therefore has an assumption of the voters as 
impressionable and not as having an autonomous political consciousness. However in 
researching the Bush administrations efforts to reach the Hispanic population, the 
theory serves it’s purpose. 
 
As these theories each have their weaknesses in their one-dimensional approach to 
voting behaviour, the use of all of these theories in connection with each other should 
compensate for the weaknesses of the single theories. As the theories are used in 
connection of each other the multiple dimensions of voting behaviour should be 
covered, in the analyses of Hispanic voting behaviour and the background of Bush’s 
large gain in Hispanics votes.  
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Chapter 8: Conclusion  
 
In the 2004 U.S. Presidential elections there was a large media focus on the Hispanic 
voters. What are the characteristics of the Hispanic population? Traditionally these 
voters have been considered a Democratic Party ‘voting bloc’. What has did the 
Republican President George W. Bush do in order to increase his support from this 
population group? 
 
 The definition of the ‘Hispanic’ is rather weak as the term applies to a wide 
range of people. Unlike the other categories used in official surveys the Hispanic term 
is not bound to a specific race, but rather to people of a mixed racial background 
originating from the former Spanish American colonies. There may be other factors 
beside race and origin, such as a unique culture, which makes the Hispanic different 
from other common voter groupings. However since this has not been investigated it 
is not taken into account in this report. The Hispanics in the United States of America 
are primarily of Mexican origin. With regards to issues and values the Hispanic 
Americans as such seem not prioritise different than the general American population. 
Hispanics do however consider education to be the most important issue when voting 
for a president, while the general population also ranks this highly it is not their 
primary concern. The preoccupation with education is probably linked with the 
Hispanic Americans having the lowest education level in the United States. 
 While the Hispanic Americans have traditionally voted for the Democratic 
Party, this did changed in 2000 and 2004 presidential elections. More and more 
Hispanic Americans have begun to vote for the Republican candidate, who in the two 
mentioned elections was George W. Bush. The Hispanics were at the 2004 election 
still primarily Democratic voters. However when breaking down the Hispanic 
population into subgroups it becomes clear that some subgroups are much stronger 
Democrats than others and some subgroups are in fact primarily Republicans. With 
this in mind one cannot consider the Hispanics as Democrats per definition and 
therefore they do not constitute a voting bloc.   
 Unlike most former Republican presidential candidates George W. 
Bush had a positive history with the Hispanic community prior to campaigning for 
presidency. By concentrating on the “swing” states with high Hispanic population 
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density, George W. Bush was able to use his good reputation with the Texan 
Hispanics in his campaign and follow the plan put forth by his senior campaign 
advisors. As a result of the general public placing great importance on the ethnicity of 
the Hispanics, the Hispanics themselves place great importance in it too and it 
therefore influences their political choices. The dominant ideology theory as well as 
our investigations show that the campaign messages sent out during the election has 
been very determining for the Hispanic votes. George W. Bush was able to use the 
“unified” ethnic group identity of the Hispanics and their wish to be accepted as a 
valuable part of US society, to his advantage in his campaign. 
 The success of George W. Bush’s campaign aimed at the Hispanics can be 
seen as a result of his efforts to brand himself as a compassionate conservative, and 
thereby distance himself from previous Republican conservative assaults on 
Hispanics. Furthermore the success of his campaign, and his high gains in Hispanic 
votes, can be seen as a result of his campaign messages that the Hispanics are a 
valuable part of US society and his personally clearly demonstrated acceptance of the 
Hispanic population group as an important group in the American society. George W. 
Bush managed to present himself as being a man whose values coincide with 
Hispanic values and issues. By doing so George W. Bush has managed to create an 
image of himself as being the natural representative of the “unified” Hispanic 
population group while this might not necessarily be the same for his political party. 
 
Perspectives 
Throughout the research and the investigation of the problem formulation other 
related research problems have been encountered. This section of the report will 
address these problems that can be seen in relation to the problem area, but which 
have not been incorporated into the project, as they are not directly relevant to the 
problem formulation. Further more this section will discuss the significance of the 
findings and conclusions drawn in the report, in relation to the problem area. 
 
The alienation of the Hispanic population group in the US can be seen as constituting 
a major problem in many different perspectives. It can be discussed if the alienation 
of the Hispanics as a population group as contrary to previous immigrant groups is the 
reason that Hispanics are not assimilating in US society. The opposite could also be 
the case and that by isolating themselves in enclaves the Hispanics groups has enabled 
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they to resist assimilation, which again has caused the general American population to 
view them as foreigners.  
 
The discrimination and segregation of the Hispanic population group can be seen in 
relation to the fact that the Hispanics are have the lowest educational level of any 
population group in the US, in continuation of this the Hispanics have the lowest 
income level and the lowest social status of any population group in the US. If the 
Hispanics are to improve their income and educational level and their social status 
and become an incorporated and an accepted part of the US society some change is 
necessary. But the nature of the changes necessary to achieve these social and 
economic improvements can be discussed, which changes that are needed is in itself a 
subject that merits further investigation. 
 
The American tradition of assimilation rather than integration has relevance to the 
problem field of this report, however the research group has chosen to focus on the 
empirical content rather then the philosophical debate about assimilation versus 
integration. One can argue that the Hispanics are resistant to assimilation and that 
their social status is a result of their unwillingness to adjust to American culture and 
assume American values. On the other hand one can argue that the US society should 
adapt the concept of integration and be able to incorporate every population group 
into society regardless of their values and cultural differences, so that ethnicity would 
become irrelevant in regards to social status. 
 
The focus on the Hispanics has increased in both the media and politics has increased 
drastically in the past years. The Hispanics are not only the fastest growing population 
group in the U.S they are also the biggest minority in society. Statistics project that in 
2050 the Hispanics will constitute 25 per cent of the U.S population. The Republican 
Party has already discovered the advantages the party will get in the future if they 
secure themselves the majority of the Hispanic votes. There are no doubt, that the 
Democratic Party realise that as well, but due to the Hispanic voting pattern in the 
past, it seems like they have taken their support for granted. This can be seen in the 
difference campaigns from then two parties, however since this is outside the time-
span set out in problem area the question of how the Hispanics have voted in the 
passed is an assumption we have accepted on basis of second hand information. 
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Appendix A 
All of the tables in Appendix A are based on Kenski & Tisinger 2006 
 
Table 1.1 Change in partisanship between 2000 and 2004 (numbers are given in 
percentage points) 
 All Hispanic Mexican Cuban Puerto Rican 
Republicans +2.9 +1.6 +1.7 +6.7 +2 
Democrats +1.3 -2.8 -6.5 -7.1 +2 
Independent -2.5 +2.4 +1.1 -1.7 +2.3 
Other -2.2 -1.2 +1.5 +1.8 -2.8 
Don’t know +0.1 +0.2 +1.8 +0.3 -3.4 
Refused +0.6 -0.1 +0.3 0 -0.2 
Discrepancy +0.2 +0.1 -0.1 0 -0.1 
 
Table 2 Difference in voter preference between 2000 and 2004 in percentage 
points 
 All All 
Hispanics 
Mexican Cuban Puerto 
Rican 
Bush +5.3 +7.8 +10.1 +6.1 +5.5 
Gore/Kerry +3.3 +1.2 +0.2 -4.1 -1.2 
Nader -3.4 -2.5 -2.6 -0.4 -4.0 
Buchanan14 -1.4 -0.8 -1.4 - - 
Other -0.1 +0.3 +0.5 -3.6 +1.1 
Did not vote -0.3 -0.1 -0.4 - +1.9 
Don’t Know -2.5 -4.9 -5.7 +0.8 - 
Refused -0.2 -1.1 -0.8 +1.1 +1.0 
Discrepancy +0.7 -0.1 -0.1 -0.1 4.3 
 
Table 3 Difference in ideology between 2000 and 2004 in percentage points 
 All All 
Hispanics 
Mexican Cuban Puerto 
Rican 
Very 
Conservative 
- 2,7 -1,6 -2,6 +5,6 +5 
Conservative -0,7 -5,3 -4,4 -7,1 -14,4 
Moderate -1,8 +2,8 -4,1 +5,1 +8,1 
Liberal -1,1 +0,2 +5,5 -15,1 +3,4 
Very Liberal +1,4 +3 +2,8 +6,9 +0,3 
Don´t know -0,3 -1,6 -2,2 +4,2 +0,4 
Refuse -0,2 +0,2 -0,3 +0,3 -2,1 
      
 
                                                
14 Did not run in 2004 
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Appendix B 
  
